
 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Our Mission: Media with Impact 
Our Purpose: WNET is a multi-media public service non-profit that delivers life-long 

learning and meaningful experiences to our communities. Our content inspires 
curiosity, encourages action and nurtures dreams. 

2015 LOCAL CONTENT AND SERVICE 
REPORT TO THE COMMUNITY 

 

LOCAL 
VALUE 

 

WNET’s mission “Media 
with Impact” drives us 
to work as partners in 
our community to 
inspire positive change. 
Whether expanding 
local news and public 
affairs programming 
through NJTV News or 
MetroFocus, high-
lighting local arts 
organizations and 
offerings through NYC-
ARTS and Theater 
Close-Up, or raising 
awareness and support 
for solutions to the 
dropout crisis, WNET is 
committed to our tri-
state community.  
 

In 2015, WNET 
continued its work 
producing quality 
programming on-air and 
online for both local 
and national audiences 
in the areas of Arts, 
News and Public 
Affairs, Science and 
Nature and Children’s. 
Special national series 
focused on JFK and 
LBJ and Vietnam, 
Treasures of New York, 
Off-Broadway theater 
and challenging issues 
such as health and 
wellness, the drop-out 
crisis and local politics.  
 
 
 
 

WNET had a deep 
local impact in 2015, 
reaching more than  
89 million viewers 
monthly in the tri-state 
area through stations 
THIRTEEN, WLIW and 
NJTV.   
 
More than 65,000 New 
York educators 
accessed curriculum-
ready resources for 
free from PBS 
LearningMedia New 
York, featuring 
materials created by 

WNET. 

“Thanks for enriching my life with 
your wonderful programs!” 

– Elaine B.,THIRTEEN Member 
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Stories of Impact  

Dropout Crisis: American Graduate 
 

The fourth annual American Graduate Day took place on 
October 3, 2015. The live, multi-platform event was 
broadcast from Tisch WNET Studios and hosted by 
Soledad O’Brien. 50+ nonprofit organizations across the 
country were featured on the broadcast. American 
Graduate Day 2015 was broadcast in 49 states covering 
138 markets, Puerto Rico and the US Virgin Islands. 

                                 

 

Local Theater: Theater Close-Up  
 

As a theater capital of the world, New York has a 
multitude of small, Off-Broadway theaters producing 
groundbreaking works, seen by limited audiences during 
their short runs. Season Two featured a range of new 
plays, including Rasheeda Speaking, starring Dianne Wiest 
and Tonya Pinkins and directed by Cynthia Nixon. 
Theaters from throughout the tri-state area were included 
in the 2015 lineup. 
 
 

                                 

 

Engaging Young Students 
 

Encouraging children to engage in challenging education 
topics, from Shakespeare to Math to Engineering can be a 
challenge for teachers, parents and caregivers. WNET 
plays a critical role in sparking the interest of children in 
the classroom and at home. With learning tools like 
Mission US and Cyberchase Shape Quest, trusted 
programming like Cyberchase, Get the Math and Oh, 
Noah!, and dynamic curriculum-driven materials for the 
classroom, WNET is having an impact on young learners. 
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First Quarter Highlights  

First Quarter 2015 
 
Following are highlights from the first quarter of 2015. 
 
National Production 

NATURE 

¶ Snow Monkeys was an official selection of the Japan Wildlife Film Festival. The film was screened in Tokyo during 
the festival in August 2015.  

¶ Invasion of the Killer Whales was selected as an Environment & Ecology Finalist among the New York Festivals 
World’s Best TV and Films. 

¶ First quarter episodes included the three-part Animal Houses, hosted by fan favorite Chris Morgan; Mystery 
Monkeys of Shangri-La and Animal Childhood.  

Great Performances 

¶ Episodes included Annie Lennox: Nostalgia Live in Concert and Boston Symphony Orchestra Andris Nelsons 
Inaugural Concert.  

¶ The Hollow Crown II: War of the Roses completed filming, with Benedict Cumberbatch as Richard III and Judi 
Dench as Cecily, Duchess of York. 

American Masters 

¶ Films included WŀǎŎƘŀ IŜƛŦŜǘȊΥ DƻŘΩǎ CƛŘŘƭŜǊ and American Ballet Theatre.  

¶ Production began on films about Maya Angelou, Janis Joplin, Helen Keller, and Norman Lear.  
 
Special Projects 

¶ Chasing the Dream, an 18-month public media initiative focusing on poverty and opportunity, launched on PBS 
NewsHour Weekend. The initiative will bring a greater understanding of the tremendous social cost of poverty as 
well as highlighting solutions.  

¶ WNET was commissioned to produce a new online original series for PBS Digital Studios. The first trailer and first 
episode of First Person, a show about gender identity and sexuality aimed at a millennial YouTube audience, were 
released. New episodes are released every other Thursday at YouTube.com/FirstPersonPBS.  

 
Children’s and Educational Media 

¶ “City of Immigrants,” the fourth Mission US educational game, launched nationally on February 11. The new 
mission follows the journey of a 14-year-old Jewish immigrant from Russia as she navigates New York’s Lower 
East Side and becomes part of the growing labor movement. Registered users for Mission US quickly reached 1 
million, including more than 40,000 teachers.  

¶ School Leadership in Action: Principal Practices videos is complete and has moved into post-production. Three of 
the programs were screened at a seminar in Atlanta for principals participating in the Wallace Leadership project. 

¶ The first two new episodes of the revamped Bob the Builder series were completed. Grounded in a STEM 
curriculum, the new series features visually dynamic CGI animation, new and classic characters and all new 
stories. WNET will produce a PBS Parent site and PBS LearningMedia collection for the new series.  

Local Production 

Theater Close-Up 

¶ Theater Close-Up Season Two went into production with Wiesenthal, a play about the riveting true story of Simon 
Wiesenthal, an ordinary man who did extraordinary things and Rasheeda Speaking, a play examining the realities 
of so-called “post-racial” America, starring Tonya Pinkins and Dianne Wiest.  
 

http://youtube.com/firstpersonpbs
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Local Production, cont’d 
¶ Treasures of New York continued to highlight great New York institutions with The Landmarks Preservation 

Movement.  

¶ 66th & Broadway, an event-oriented program taped at the Tisch WNET Studios at Lincoln Center, premiered in 
February 2015.  

¶ The Major Market Group (MMG) Content Sharing Arts Initiative is in its third season with participating member 
stations. 

¶ Following the success of two seasons of the MMG Arts and Culture initiative, the content sharing initiative was 
extended in 2014 to include SciTech Now, to tackle topics including technology, scientific discovery and 
innovation. In 2015, the program aired weekly on THIRTEEN, WLIW21 and NJTV as well as 25 other stations 
nationwide. 

¶ MetroFocus continued as a weekly news program highlighting issues of importance throughout the tri-state 
region.  

¶ Italian Americans of New York and New Jersey aired in February 2015 as a local companion program to the 
national PBS series, Italian Americans.  

¶ NJTV provided live coverage of Governor Chris Christie’s annual budget address and his State of the State speech.  

¶ Construction of the new Agnes Varis NJTV studio began at 2 Gateway Center in Newark.  

Community Engagement  

¶ WNET added The Nature Conservancy, National Geographic, and the NY Wild Film Festival to its roster of 
partners through a premiere presentation of EARTH A New Wild at the Explorers Club in New York City.  

¶ In partnership with the National Museum of the American Indian, the Welsh Government, Poets House, and the 
Endangered Language Alliance, WNET celebrated the premiere of Language Matters with Bob Holman, a new film 
by David Grubin. Guests were treated to live performances, a screening of highlights from the film, and a Q&A.  

¶ WNET again joined forces with The New York Times and The New-York Historical Society to celebrate the Half the 
Sky Movement. This year, Save the Children was added to the partner list as THIRTEEN highlighted the film A Path 
Appears. The evening included a panel discussion featuring authors Nicholas Kristof and Sheryl WuDunn. 

¶ WNET partnered with the Schomburg Center for Research in Black Culture to present a screening of highlights 
from American Masters ς August Wilson: The Ground on Which I Stand. The event included a panel discussion 
featuring Sam Pollard, the film’s Producer and Director together with Phylicia Rashad, Actor/Director; Constanza 
Romero, Wilson’s widow and Costume Designer; Ruben Santiago-Hudson, Actor/Director; and Richard Blint, 
Ph.D., Associate Director, Columbia University School of the Arts Office of Community Outreach and Education. 

¶ The WNET Kids in the Community initiative continued in March by partnering with local libraries in celebration of 
National Reading Month. Curious George visited children at the Bronx Library Center, Richmond Hill Library, and 
Staten Island Library, and The Cat in the Hat visited children at the New York Public Library to promote literacy 
and children’s educational programming on THIRTEEN. 

Education 

Community Engagement & Content Development 

¶ Digital Integrators: Through a series of workshops held at WNET, participating teachers shared best practices for 
using digital media in the classroom. The goal of the program is to create a cadre of PBS LearningMedia Digital 
Integrators, a community of New York City educators savvy in the use of digital media who offer their insights to 
each other, and to classroom teachers across the city and beyond. The workshops are part of the NYC DOE’s 
Innovation Partner Professional Development (IPPD) program  

¶ WNET hosted a series of Early Learning Workshops for preschool and daycare providers throughout New York City. 
The third workshop in the series was held in January 2015 and trained providers from all five boroughs.  

¶ Shakespeare Uncovered, Season 2: WNET partnered with 10 public television stations to create local companion 
productions and a series of community events designed to drive tune-in to the series and increase local 
understanding of Shakespeare’s life and works. WNET also developed a curriculum to accompany the six-episode 
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Technology & Interactive  
 

¶ In January, WNET completed initial testing for MVOD (Membership Video on Demand), a benefit for members 
that allows access to hundreds of hours of content.  

¶ Building on the success of the new Great Performances, Secrets of the Dead, Nature and Finding Your Roots 
websites, WNET re-launched the Shakespeare Uncovered website. Additional upcoming site launches and 
redesigns included the Rx film website for WTTW (new site), The Open Mind (redesign), PBS Sponsorship Sales 
Portal (new site) and Women, War & Peace (site refresh).  

 
Communications 

¶ In January, WNET premiered four on-air promotional spots featuring the company’s Media with Impact mission 
campaign. At the same time, a Media with Impact website (www.thirteen.org/mediawithimpact) launched, 
designed to engage audience members and encourage them to “share their stories.” So far, 20 stories have been 
posted.  

 
 

άaȅ ǎƻƴ Ƙŀǎ ŀǳǘƛǎƳ ŀƴŘ ǿŜ ŀǘ ƘƻƳŜ 
speak both English and Spanish, but 
the Spanish he only understood and 
used to speak a few words. Now 
thanks to this amazing cartoon he 
Ŏŀƴ ǎǇŜŀƪ ŀ ŦƭǳŜƴǘ ǎŜƴǘŜƴŎŜΗέ 
ς Amneris R. on Oh Noah! 
 
 

http://www.thirteen.org/mediawithimpact
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Second Quarter 2015 

Following are highlights from the second quarter of 2015. 
 
National Production 

American Masters 

¶ An upcoming documentary on Sidney Lumet was selected to screen in the Cannes Film Festival’s Classic Division. 

¶ Upcoming episodes of American Masters will feature Pedro Guerrero, Althea Gibson, and “The Women’s List.” 
 
Nature 

¶ Mystery Monkeys of Shangri-La, narrated by actor B.D. Wong, was screened to an audience of 250 trustees, 
patrons and guests at the Asia Society on Earth Day, April 22. A Q&A session with distinguished panelists, 
filmmakers Xi Zhinong and Mark Fletcher, biologist Dr. George Schaller and journalist Orville Schell followed. 

¶ The Sagebrush Sea, season finale, aired May 20.  Nature and Wyoming PBS co-hosted three screenings of the film 
in Wyoming, followed by a Q&A with filmmaker Marc Dantzker. Wyoming PBS also produced a live call-in 
program immediately following the national premiere with producer Marc Dantzker and other local experts on 
the potential listing of the Greater Sagegrouse to the Endangered Species List.  

Great Performances 

¶ [Ω!ƭƭŜƎǊƻ ǿƛǘƘ ǘƘŜ aŀǊƪ aƻǊǊƛǎ 5ŀƴŎŜ DǊƻǳǇ premiered, receiving strong press coverage and universal critical 
acclaim. 

¶ On June 12, Great Performances presented a special encore of Anna Deavere Smith’s Twilight: Los Angeles in 
commemoration of the 23rd anniversary of the Los Angeles riots and in response to the current headlines from 
Ferguson and Baltimore. In addition, Twilight was made available for free streaming online for the first time.  

¶ Great Performances at the Met’s second primetime broadcast in 2015 was The Merry Widow on June 19, a 
sumptuous new production starring Renée Fleming, Nathan Gunn and Kelli O’Hara. 

Secrets of the Dead 

¶ Dick Cavett's Vietnam premiered to much acclaim on April 27, as part of PBS's week-long remembrance of the 
Vietnam War. The program received a glowing review in The Hollywood Reporter, and Dick Cavett promoted the 
special with an Op-Ed in The New York Times and an appearance on CNN's New Day. 

Documentaries  

¶ The National Endowment for the Humanities awarded WNET a second grant for The Jazz Ambassadors, a 
proposed two-hour documentary that tells the story of the Voice of America “Music USA Jazz” radio program and 
the State Department’s jazz tours during the Cold War.  

¶ American Epic was formally announced on April 8 and was featured in a small story in The New York Times. Posts 
on Facebook containing the trailer received nearly 10,000 Likes, comments and shares. 

Special Projects 
¶ Six episodes of the new PBS Digital Studios series, First Person, became available at 

YouTube.com/FirstPersonPBS. Receiving over 200,000 views, the show has attracted an audience with a majority 
(77%) between the ages of 18-34. 

 

http://youtube.com/FirstPersonPBS
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Children’s and Educational Media 

¶ Oh Noah! Season 3, including new comedic videos, an immersive language learning game and a bilingual family 
guide, launched on April 30, in celebration of El Día de los Niños. During the launch week of April 27-May 1, Oh 
Noah! web traffic and video streams increased significantly with 5.4 million video app views in one week alone. 

¶ Production of the five School Leadership in Action: Principal Practices videos, taped in 10 schools across the 
country was completed. Several programs were screened and very well received at a meeting of the Wallace 
Foundation's communication partners. Links to two of the videos were included in a New York Times Op-Ed by 
Wallace Foundation CEO, Will Miller. 

¶ Representatives from WNET’s Education Department presented at Games for Change on the topic of 
“Transmedia = Creativity, Reach, Impact & Sustainability,” which used Cyberchase as a case study and offered tips 
to producers on how best to harness transmedia to extend a property’s story world, reach, impact and lifespan. 

Local Production 

¶ Production for Theater Close-Up Season Two continued with the taping of Fashions for Men by Ferenc Molnar at 
the Mint Theater Company on March 24.  

¶ NJTV provided live coverage (4.5 hours) of the Attorney General’s “Bridgegate” subpoena. 

¶ Construction of the new Agnes Varis NJTV studio was completed. The first show out of Newark aired on May 18.  

¶ NJTV’s second gala fundraising event was held on April 15 at NJPAC. The evening was hosted by comedian Joe 
Piscopo and featured a performance by the John Pizzarelli Quartet.  

¶ Treasures of New York highlighted The Friars Club (May 2015) and Cooper-Hewitt National Design Museum (June 
2015). 

 
Community Engagement 

¶ School Leadership in Action: Principal Practices videos were the focus of a WNET event with NYC Schools 
Chancellor Carmen Farina in conversation with the four NYC principals featured in the videos. NYC Principals and 
educators were invited. The event was taped and became part of a MetroFocus story.  

¶ The honoree roster for the 2015 Annual Gala Salute on June 9 at Cipriani 42nd Street included Trustee Ann 
Tenenbaum and architect David Adjaye, Ray Chambers, CEO of Johnson & Johnson and actress Alfre Woodard.  

¶ More than 41,000 NY Mets fans had a treat on Sunday, May 3, when some of WNET’s favorite children’s 
programming friends, including Word Girl and Curious George, stopped by for WNET Family Day at Citi Field. 
WNET staff offered discounted memberships and signed up attendees to receive WNET’s e-newsletters. 

¶ THIRTEEN celebrated the arts in New York City over the summer by again being a media sponsor of SummerStage 
and River To River. THIRTEEN fans received preferred reserved seating at performances city-wide.  

Technology & Interactive  

¶ Recent site launches and ongoing redesigns include American Masters (redesign), American Epic (new site), Long 
Island Pulse (redesign) and Independent Lens (redesign). 
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Third Quarter 2015 

Following are highlights from the third quarter of 2015. 

National Production  

PBS NewsHour Weekend 

¶ PBS NewsHour Weekend launched the first two in a series of ongoing reports about the sharing economy and its 
effect on individuals and businesses.  The first report focused on companies like Uber and Instacart.  The second 
report looked at the effect of Airbnb, and how homeowners looking to make money by renting out their homes 
were challenging the real estate and hotel industries. 

¶ PBS NewsHour Weekend completed a co-production with colleagues at the NewsHour weekday program -- with 
four stories produced from Puerto Rico; two about the financial crisis (each program aired one part), one about 
the ongoing but underreported drought, and a fourth story about a local effort to bolster the island's struggling 
farming industry.  Each of these segments was produced with shared resources, budget, and personnel.  

Great Performances: 

¶ In broadcast highlights, Driving Miss Daisy starring Angela Lansbury and James Earl Jones premiered on July 17, 
Dudamel Conducts a John Williams Celebration with the LA Phil hosted by Natalie Portman aired July 24, and the 
Vienna Philharmonic Summer Night Concert 2015 was telecast on August 28.   

Nature: 

¶ Highlights from a three-part miniseries Animal Homes were screened for Members and winners of a ticket 
giveaway at the Tisch WNET Studios at Lincoln Center on November 17, featuring Executive Producer Fred 
Kaufman, Filmmaker Ann Johnson Prum, and Curator Kristof Zyskowski from the Yale Peabody Museum of 
Natural History.   

¶ Pets: Wild at Heart, a two-part miniseries by the filmmakers of EARTHflight and Penguins: Spy in the Huddle, aired 
on October 21st and October 28th.  

Secrets of the Dead: 

¶ JFK & LBJ: A Time for Greatness premiered August 4, following an encore presentation of JFK: One PM Central 
Standard Time. The Star Tribune called the new film documenting President Lyndon Johnson's push for civil rights 
"a fine introduction for those new to that time in history," while the Salt Lake Tribune urged, "It's something 
members of Congress should see." 

¶ Fall 2015 featured three new Secrets of the Dead episodes: The Real Trojan Horse (October 13); Vampire Legend 
(October 27); and Jamestown's Dark Winter (November 24). 

Documentaries: 

¶ American Epic: Executive Producer Robert Redford agreed to narrate the three historical documentaries and 
offered to host a special event during the Sundance Film Festival in January 2016. The fourth episode, a feature-
length Sessions recording documentary, will have its world premiere on the second night of the London Film 
Festival, on October 10.  

¶ Time for School: Six segments have been produced to be broadcast on PBS Newshour and PBS Newshour 
Weekend in September during the United Nations Summit which will review the success of the Millennial goals. 
The feature-length documentary is now slated to be completed in 2016, to coincide with a planned “Education 
Week” of programming on PBS.  

¶ The Talk: CPB commissioned WNET to plan and produce a two-hour documentary special exploring the hard but 
necessary conversations that parents of color – particularly African American and particularly parents of boys – 
have to conduct, warning their kids how to behave if they are ever stopped by police. Julie Anderson is Executive 
Producer and Sam Pollard is Creative Producer.  
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American Masters: 

¶ The upcoming Janis Joplin film was invited to the Toronto Film Festival, Venice Film Festival and Festival du 

Cinéma Américain de Deauville. 

¶ tŜŘǊƻ 9Φ DǳŜǊǊŜǊƻΥ ! tƘƻǘƻƎǊŀǇƘŜǊΩǎ WƻǳǊƴŜȅ, aired September 18, as the first co-presentation of Latino Public 

Broadcasting’s VOCES series and American Masters. This film, about Mexican-American photographer Pedro E. 

Guerrero who collaborated with Frank Lloyd Wright and sculptors Alexander Calder and Louise Nevelson received 

a CPB Diversity and Innovation Fund grant for an extensive community outreach program coordinated by WNET. 

¶ A re-edited version of !ƳŜǊƛŎŀƴ aŀǎǘŜǊΩǎ IŀǊǇŜǊ [ŜŜΥ IŜȅ .ƻƻ was broadcast on July 10 in advance of the release 

of Harper Lee’s much publicized new book Go Set a Watchman. 

¶ The new film Althea, which focuses on tennis great Althea Gibson, won the Grand Jury Award at the American 
Black Film Festival and aired on Friday, Sept 4, to coincide with this year’s US Open. 

Children’s and Educational Media 

¶ Thomas & Friends: Autism educator toolkits were developed and offered to educators via the PBS system.  Within 

three days, stations had requested 3,000 kits to distribute in their markets. 

¶ Cyberchase Season 10 premieredon PBS the week of November 9, 2015. Five episodes with animated and live 
action adventures will engage viewers with themes of health, environment and math.  

¶ Films BYkids (formerly BYkids), a new series that pairs master filmmakers with youth from around the world to 

create personal documentaries about globally relevant issues, was screened as part APT’s summer teleconference. 

Local Production 

¶ Production for Theater Close-Up Season Two continued with the taping of Repairing a Nation by Nikkole Salter at 
the Crossroads Theatre Company on July 31.  

¶ Treasures of New York highlighted {ǘΦ tŀǘǊƛŎƪΩǎ /ŀǘƘŜŘǊŀƭ in coordination with the Pope’s visit.  

¶ 66th & Broadway, an event-oriented program taped at the Tisch WNET Studios at Lincoln Center, premiered with 
two new episodes in October 2015 with cabaret performers Mark Nadler and Frank Wildhorn & Friends.  

¶ NJTV provided live coverage of the announcement by Governor Christie for his run for the presidency.  

¶ NJTV launched a new initiative called “Ask Away.”  A new website allows viewers to ask about “anything you’ve 
always wondered about, have found peculiar or just downright confusing.” Questions are asked and then a vote 
is taken, and once a question or topic is chosen, a story is produced on NJTV News with the person who asked the 
question.  

 
Education 

¶ WNET launched a new collection of classroom resources on PBS LearningMedia which uses archival content from 
past American Masters films focusing on figures including Arthur Miller, Ernest Hemingway, Zora Neale Hurston, 
and Willa Cather. Video segments from the series are paired with classroom resources aligned to Common Core 
Standards for high school students.  

¶ WNET launched a national outreach campaign focused on Mission US: City of Immigrants and provided targeted 
professional development throughout the summer and fall to educators in communities including Phoenix, AZ; 
Nashville, TN; Research Triangle Park, NC, and Tampa, FL. 

¶ Nearly 1,600 early childhood care providers and preschool educators have received direct professional 
development since July 2014. WNET professional development workshops focus on encouraging providers to use 
PBS early childhood programming, digital media, curricular resources, and hands-on activities with young children 
to build literacy and inquiry skills. 
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Education, cont’d. 

¶ WNET developed print and online educational resources to support the launch of a new season of Oh, Noah!, A 
bilingual Family Activity Guide has been developed and Spanish-language learning activities are being added to 
PBS LearningMedia. 

Community Engagement 

¶ WNET hosted a THIRTEEN Days of Harper Lee screening of highlights from American Masters: Harper Lee: Hey Boo 
and a panel discussion featuring filmmaker, Mary Murphy, and Lee’s friend and benefactor, Joy Brown.  The in-
studio event was also streamed live from the Tisch WNET Studios at Lincoln Center to an additional audience of 
over 400 people. 

¶ In 2015, Volunteer Resources provided more than 2,000 hours of volunteer service and volunteer tour guides 
conducted 16 tours for members of the community including high schools and colleges and long-time supporters 
of the station in addition to orientation tours for new employees and interns.  They also hosted a behind the 
scenes tour of the Tisch WNET Studios at Lincoln Center for our community Partner The Film Society of Lincoln 
Center.   

Technology & Interactive  

¶ A THIRTEEN Explore App for the iPhone was made available in October.  
¶ Recent Web launches include new websites for American Masters, Chasing the Dream, Particle 

Fever and American Epic.  

 



Following are highlights of WNET’s work in the first quarter of 2014: 

National Programming 

¶ Since mid-September, Great Performances premiered: Star-Spangled Spectacular: Bicentennial of Our 
National Anthem, Tony Bennett & Lady Gaga: Cheek to Cheek LIVE!, and a special encore of Andrew 
Lloyd Webber’s blockbuster musical Cats.  

¶ American Masters produced a commissioned film on Bing Crosby.  With permission and cooperation from 
his estate, and access to a tremendous amount of archival treasures, Bing was a highly visible program.  

¶ The Banff Mountain Film Festival (Canada) honored Nature: Touching the Wild as the Best Mountain 
Environment and Natural History Film. 

¶ Capping off a very successful year, with wins at the NAACP Image Awards and Peabody Awards, the six-
part series The African Americans: Many Rivers to Cross with Henry Louis Gates, Jr. was also honored 
with a News & Documentary Emmy Award and a duPont-Columbia Journalism Award.  

¶ Need to Know and The African Americans: Many Rivers to Cross were honored with News and 
Documentary Emmy Awards. The African Americans: Many Rivers to Cross was honored in the 
“Outstanding Historical Programming — Long Form” category, and Need to Know received an award for 
“Outstanding Continuing Coverage of a News Story in a News Magazine.” 

Children’s and Educational Media 

¶ A new multimedia course for music educators, The Power of Music: P-5 Teaching Inspired by El Sistema, 
launched online. Eight half-hour videos and 40+ shorter clips explore a variety of El Sistema-inspired 
programs and practices used by music educators in diverse communities across the U.S., accompanied by a 
wealth of online resources. 

¶ The new season of Thomas & Friends kicked off on November 3, with a one-hour special, Tale of the Brave. 
WNET launched new content for the Thomas & Friends PBS parents and PBS Learning Media sites and is 
distributing 5,000 toolkits to stations.  

¶ Rescue Ecotopia!, Cyberchase’s new web game, launched on November 20. Using systems thinking and 
their knowledge of ecosystems, players navigate their way to a high score in a structured, endless-play 
experience. The game can be played on computers or mobile devices.  

¶ The fourth Mission US game, City of Immigrants, which follows the journey of a Russian Jewish girl 
making her way in the Lower East Side in 1907, is scheduled to launch in early 2015. 

¶ The third season of Oh Noah!, including an 11-minute television pilot and the first immersive language-
learning game for PBS Kids, will launch in the spring of 2015. 

¶ Production is under way on a new Bob the Builder 26-episode series. 

Local Programming 

Theater Close-Up 

¶ In November, WNET launched a groundbreaking new series showcasing Off-Broadway plays, in their 
entirety. The series highlighted up and coming playwrights and performers as well as raising awareness of 
the work of several small theaters in New York, and amplifying their offerings to an audience about 20x the 
size of in-theater audiences. As of November 14, Theater Close-Up had generated 151,810 gross viewer 
impressions and 1,971 on-line views.  Viewers wrote in, expressing their appreciation of the series and the  
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Fourth Quarter 2015 

Following are highlights from the fourth quarter of 2015. 
 
National Production 
 
Secrets of the Dead 

¶ A number of new episodes of Secrets of the Dead will air in 2016, including: Surviving Alcatraz, investigating the 
science behind the infamous prison escape; Cleopatra, searching for the Egyptian queen's lost tomb; and Lost 
Kings of the Underworld, exploring the ancient tombs beneath the Mexican city of Teotihuacán.  

 
PBS NewsHour Weekend 

¶ PBS NewsHour Weekend continued to work in conjunction with the PBS NewsHour on breaking and continuing 
stories – sharing resources, production staff, and editorial content for on-the-ground coverage of the migrant 
and refugee crisis in Europe as well as live reports and in-depth signature segments following the Paris terror 
attacks. 

¶ With underwriting support from Citi Foundation, PBS NewsHour Weekend launched a 10-part series called 
“Urban Ideas” that focuses on innovation by city governments, businesses and residents. The first two stories in 
the series looked at transit-oriented development with light rail in Dallas and tracking air quality using GPS-
enabled asthma inhalers in Louisville, Kentucky. 

¶ Outside the U.S., PBS NewsHour Weekend produced reports about the violence in Central America that has 
caused so many families and unaccompanied minors to migrate to the U.S.; a look at the historic elections in 
Myanmar, and successful efforts in France (converting trash into heat and electricity) and Denmark (wind power) 
to reduce the emissions causing climate change. 

 
Great Performances 

¶ Three Great Performances were featured in PBS’s nine-week Arts Festival schedule: Billy Elliot the Musical Live 
(October 23), Chita Rivera: A Lot of Living to Do (November 6), and Andrea Bocelli: Cinema (November 27).  

 
Children’s and Educational Media 

¶ Cyberchase: Season 10 premiered on PBS stations the week of November 9, 2015. All five episodes, which 
included animated and live action adventures on themes of health, environment and math, are also available on 
streaming through the Cyberchase website and all PBS KIDS video platforms. 

¶ Bob the Builder: A new series, with new characters and stories that foster social-emotional growth and introduce 
preschool STEM concepts, launched in November in 90 million homes together with a new website for parents 
and educators. 

¶ Thomas & Friends: Launched new episodes, including a successful one-hour special, {ƻŘƻǊΩǎ [ŜƎŜƴŘ ƻŦ ǘƘŜ [ƻǎǘ 
Treasure with 918 telecasts in the month of October. 

¶ Mission US: California or Dust (w.t.): In production on Mission 5, about siblings struggling to support their family 
during the Great Depression. Launching March 2016, it will be the first to allow players to take on multiple roles 
and to be released on iPad. 

Documentary  

¶ American Epic: Parts of the series were presented at three film festivals. Sessions had its World Premiere at the 
London Film Festival in November. Episode Three premiered at the Hawaii International Film Festival and both 
Sessions and Episode 1 were screened at the International Documentary Film Festival in Amsterdam.  

¶ SACRED: The 90 minute special documenting sacred religious events around the world, was shot by more than 50 
different filmmakers. It is scheduled to be completed by June 2016. Broadcast plans are still being discussed.  
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Special Projects 

¶ Chasing the Dream, WNET’s multiplatform public media initiative to provide a deeper understanding of the 
impact of poverty on American society and solutions that are working, included the following projects:  

¶ A nationally distributed documentary hosted by Tavis Smiley that explores whether or not raising the minimum 
wage results in moving working families out of poverty, planned for broadcast in the fall of 2016.  

¶ A partnership with WNYC’s On the Media to produce a multipart radio documentary series. 

¶ An Instagram campaign featuring the work of prominent photojournalists from across the country who are 
documenting the experience of poverty.  

 
Local Productions 
 

¶ The Season Two broadcast schedule premiered October 1 with Rasheeda Speaking from the New Group, followed 
by Fashions for Men from the Mint Theater Company on October 15 and Wiesenthal on November 12. The 
Crossroads Theatre production of Repairing a Nation is being planned for broadcast on February 18, 2016.  

¶ Treasures of New York highlighted Rails to Trails. 

¶ MetroFocus launched as a daily program on October 19, 2015. An updated website, mobile app and daily 
newsletter accompanied the launch as well.  

¶ The ChatterBox with Kevin & Grandma Lill, an original YouTube series produced by WLIW, launched on PBS Digital 
Studios in October 2015. 

ω NJTV provided live coverage of election night. 
ω A new season of American Songbook at NJPAC went into production in October. 
ω NJTV is providing continuing coverage of the presidential campaign. 
 
Community Engagement  

¶ WNET partnered with The New-York Historical Society, PBS, the National Endowment for the Humanities, WETA, 
Steeplechase Films, and Lois Pope to present a screening and panel discussion in advance of the premiere of Debt 
of Honor: A History of Disabled Veterans in America. WNET recorded the panel discussion with Ric Burns and 
posted it on thirteen.org.  

¶ WNET was again a media sponsor of Winter’s Eve, and hosted an open house at the Tisch WNET Studios at 
Lincoln Center. MetroFocus was featured in the downstairs studio and fans had their photos taken at the news 
desk. As a media sponsor, WNET promoted the festival on-air and online and was included in all festival 
promotional materials. 

¶ WNET partnered with PBS and WGBH to host five screening events in celebration of the final season of Downton 
Abbey.  

 
Communications 
 

¶ The Media with Impact campaign continued, with two new promotional films and a partnership with the 
Make-A-Wish Foundation. One of its recipients – an 11 year-old girl named Trisha who has leukemia – was 
featured in an episode of Cyberchase. The result was a heart-warming story of how WNET created media 
with impact, which is available on www.thirteen.org/mediawithimpact. 

http://www.thirteen.org/mediawithimpact
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Education  
 
Education Outreach  

¶ WNET partnered with the Lower East Side Tenement Museum, Ellis Island National Monument, and four public 
television stations in communities across the country to develop professional development workshops for 
educators focused on Mission US City of Immigrants, the most recently released game in the series. 

¶ WNET launched a national community outreach initiative in support of the broadcast of American Masters: A 
tƘƻǘƻƎǊŀǇƘŜǊΩǎ WƻǳǊƴŜȅΥ tŜŘǊƻ 9Φ DǳŜǊǊŜǊƻ, including a series of free, community-based photography workshops 
utilizing the rich video content of the film.  

¶ Cyberchase, Season 10: WNET partnered with the Active Schools Acceleration Project at Tuft’s University to 
launch the national Cyberchase: Step It Up! outreach initiative. This program challenges 6,000 third- to fifth-
graders from across the country to increase the number of steps they take over the course of five weeks – 
collectively totaling 25 million additional steps.  

Programming 

¶ The fourth annual American Graduate Day took place on October 3. The live, multi-platform event was broadcast 
from Tisch WNET Studios and hosted by Soledad O’Brien.  

o 50+ nonprofit organizations across the country were featured on the broadcast; 
o American Graduate Day 2015 was broadcast in 49 states covering 138 markets, Puerto Rico and the US 

Virgin Islands. 
o Leading up to and during the broadcast, over 5,200 Tweets contained the #AmGrad hashtag — earning 

over 140 million Twitter. 
o New York City Mayor Bill de Blasio issued a Mayoral Proclamation officially declaring October 3 as 
“American Graduate Day” in New York City.  

o As part of WNET’s American Graduate Community Hub work,  
o WNET conducted 8 in-person workshops in Brooklyn and the Bronx in Summer 2015, as well as 

five Pre-K Community Fairs in Spring/Summer 2015, one in each borough.  
o WNET also complemented these American Graduate Community Hub Outreach efforts through 

ongoing coverage of Early Childhood Education on our news and public affairs program, 
MetroFocus. 

o WNET conducted its first-ever trilingual workshop, attended by 50 early childcare providers. The 
workshop provided an overview of PBS and PBS Learning Media resources and strategies for using media 
with early learners.  

 
Technology & Interactive  
 

¶ WNET launched an iPhone version of the THIRTEEN Explore app. It is available in the iTunes App Store.  

¶ The THIRTEEN Explore App for iPad and Android has been downloaded by more than 380,000 people as of the 
end of 2015.  

¶ WNET launched THIRTEEN Passport, a Membership Video on Demand initiative, on December 15. THIRTEEN 
Passport is a benefit for members that layers on top of the existing video access portal and allows members 
access to additional streaming video. 

¶ Recent web launches include new or expanded websites for MetroFocus, NYC-ARTS, Independent Lens and Finding 
Your Roots. 
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2015 Selected Awards 
¶ Nature won four 2015 News & Documentary Emmy Awards: Nature: Snow Monkeys (Outstanding Nature 

Programming & Outstanding Cinematography: Documentary and Long Form); Nature: Animal Misfits 
(Outstanding Music and Sound); New Season of Nature: Sneak Preview (Outstanding Promotional 
Announcement). Nature was nominated for 11 awards. 

¶ Great Performances received two Primetime Emmys nominations. Great performances: Annie Lennox: Nostalgia 
Live in Concert is nominated for Outstanding Directing for a Variety Special and Great Performances: Tony Bennett 
& Lady Gaga: Cheek To Cheek LIVE! is nominated for Outstanding Variety Special.  

¶ American Masters was nominated for a Primetime Emmy for Outstanding Documentary or Non-fiction Series. This 
is the fifteenth nomination for outstanding non-fiction series and American Masters has won ten times, including 
2013 and 2014. 

 
Local Emmy Awards: 

¶ WNET won six New York Emmy Awards, with each station winning two apiece: 
o All-{ǘŀǊ hǊŎƘŜǎǘǊŀ ά²Ƙŀǘ aŀƪŜǎ ŀ aŀǎǘŜǊǇƛŜŎŜέ – “Special Event Coverage (Other than News and Sports)” 

category 
o Morgenthau – “Historical/Cultural: Program/Special” category 
o Classroom Close-up, NJ: Show 13 “Education/Schools” category 
o David Bianculli on the Birth of Cinema – “Historical/Cultural: Program Feature/Segment 
o Long Island Screening Room: Shellshocked & Invisible Ocean – “Environment: Program/Special” category 

o Latino Americans of NY & NJ – “Public/Current/Community Affairs: Series” category 

¶ The 81st Annual Drama League Awards recognized WNET, President & CEO Neal Shapiro and Great Performances 
Producer David Horn with a Unique Contribution to the Theater Award for their vital work in bringing New York 
theater to viewers across America. This is the first time the Drama League has presented an award to a television 
station in its decades-long existence. 

¶ The Society of the Silurians presented MetroFocus with a Merit Award in the “Television Public Service” category 
for MetroFocus Special Report: The Eric Garner Decision.  

¶ Snow Monkeys won the Script Award from the 2015 Japan Wildlife Film Festival, a biennial film festival held in 
Tokyo. 

¶ The African Americans: Many Rivers to Cross with Henry Louis Gates, Jr. won a prestigious duPont-Columbia Award 
for excellence in broadcast, digital and documentary journalism.  

¶ American Library Association named Nature’s Honey Badgers: Masters of Mayhem a 2015 Notable Children’s 
Video. 

¶ Nature: Invasion of the Killer Whales won a Gold World Medal in the Environment & Ecology Documentary 
category from the 2015 New York Festivals World’s Best TV & Films. 

¶ Cyberchase Shape Quest was named an Official Honoree in this year’s Webby Awards in the “Mobile: Family & 
Kids” category. 

¶ The Nature website was named an Official Honoree for Best Use of Photography at the 19th Annual Webby 
Awards. 

¶ American Masters won a Gold Hugo award for best “Educational/Documentary Series” at the 2015 Chicago 
International Film Festival Television Awards.  

¶ The following programs were chosen as 2015 Webby Award Official Honorees, representing the top 20% of work 
from more than 13,000 entries: 

o Cyberchase Shape Quest – “Mobile: Family & Kids” category 
o Nature’s website – “Websites: Best Use of Photography” category 
o Religion & Ethics NewsWeekly – “Websites: Religion & Spirituality” category 
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¶ First Person received a Bronze Telly Award in the Social issues category. 

¶ Religion & Ethics NewsWeekly segments won all three spots awards in the “Excellence in Television News 
Magazine Religion Reporting” category. The segments “Rwanda Genocide: 20 Years,” “Tiny Houses for the 
Homeless,” and “Syrian Refugees” won 1st, 2nd and 3rd place, respectively. 

¶ Oh Noah! won a 2015 Imagen Award for “Best Web Series: Comedy.” This is the third time Oh Noah! has won this 
award, previously in 2012 and 2013. 

¶ Mission US: City of Immigrants, the fourth game in the series (launched in February 2015), has won Gold in the 
2015 International Serious Play Awards. The recognition program honors outstanding titles that deliver a high 
quality of engagement and measurable training or learning opportunities. 

¶ Religion & Ethics NewsWeekly’s Correspondent Kim Lawton and Producer Susan Grandis Goldstein received a 
Gracie Award earlier this week for their piece on Reverend Amy Butler, the first woman Pastor of Riverside 
Church, in the “Outstanding Soft News Feature” category. 

¶ WLIW received three honors at the New York State Broadcasters Association’s 49th Annual Awards for Excellence 
in Broadcasting. Treasures of New York: The Landmarks Preservation Movement won “Best Documentary 
Program;” WLIW Arts Beat: The Stargate Theatre Company won for “Best Feature News Story” and MetroFocus 
won “Best Locally Produced Show” for the third consecutive year. 

¶ WLIW Local Productions won 7 awards at the Press Club of Long Island’s 2015 Media Awards. SciTech Now, Long 
Island Screening Room, WLIW Arts Beat, Long Island Business Report were all recognized.  

¶ Michael Aron Received the NJ Distinguished Public Service Award from The League of Municipalities. Michael 
Aron was named #1 on the 2015 PolitickerNJ Power List; reporter David Cruz was named #87. 

¶ Front and Center received a 2015 Programming Excellence Award at the American Public Television Fall 
Marketplace.  

¶ Common Sense Media awarded the “Common Sense Seal for TV” to Thomas & Friends: The Adventure Begins.  

¶ NJTV series won two 2015 Mid-Atlantic Emmy Awards: Classroom Close-up, NJ segment “2014 Teacher of the 
Year” won best “Education/Schools Program Feature or Segment” and State of the Arts won best “Magazine 
Program/Special.” 
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